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Reality Check — The Age of Globalization
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Addressing Governance Gaps: New Alliances
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The UN and Business: A new Partnership
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The Global Compact — Overview

Launched on 26 July 2000 in New York with roughly 40 businesses
“A more sustainable and inclusive global economy.”

Multi-stakeholder platform for collective action

Rooted in universally accepted conventions:

Universal Declaration of Human Rights

ILO Declaration

Rio Declaration

UN Convention Against Corruption



Intergovernmental endorsement

December 2007: UN General Assembly
unanimously adopted the Resolution "Towards
Global Partnerships" which recognized the
importance of voluntary initiatives and
partnerships toward the achievement of
Internationally agreed development goals. The
Resolution "encourages the activities of the
United Nations Global Compact as an
innovative public-private partnership to
advance United Nations values and
responsible business practices within the
United Nations system and among the global
business community".

UN General Assembly resolutions recognizing the UN Global Compact: A/RES/56/76,
A/RES/58/129, AIRES/59/288, A/IRES/60/1, A/IRES/60/207, AIRES/60/215

UNGC core agencies: OHCHR, ILO, UNEP, UNODC, UNDP, UNIDO

Coorinate UN network of agency Private Sector Focal Points



The 10 Global Compact Principles

Human Rights
Principle 1: Businesses should support and respect the protection of internationally proclaimed
human rights; and

Principle 2: make sure that they are not complicit in human rights abuses.

Labour Standards

Principle 3: Businesses should uphold the freedom of association and the effective recognition of
the right to collective bargaining;

Principle 4: the elimination of all forms of forced and compulsory labour;
Principle 5: the effective abolition of child labour; and
Principle 6: the elimination of discrimination in respect of employment and occupation.

Environment
Principle 7: Businesses should support a precautionary approach to environmental challenges;
Principle 8: undertake initiatives to promote greater environmental responsibility; and
Principle 9: encourage the development and diffusion of environmentally friendly technologies

Anti-Corruption
Principle 10: Businesses should work against all forms of corruption, including extortion and
bribery.




Two Complimentary Objectives

Make the ten principles part of Internalization
business strategy, operations and Organizational
culture everywhere. Change

Facilitate partnerships in support of Contribution to
broader UN goals. Development




Same Issues — New Drivers

Moral Case
driven by:
Pressure Groups
Civil Society
Media

Moral Case Business Case
driven by: driven by:

Pressure Market Actors
Groups Market Forces
Civil Society
Media




Risk Management and Value Drivers

Exposure to CSR Transmission Financial
ESG Issues Engagement Factors Value Drivers
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Three Stages of CSR

Strategic Philanthropy

Innovation Fundamental Strategic
Sustainable Business Qnd Operational Impact
Models

Compliance CSR Medium to High

as

: Operational
Risk Management

Impact

Provide Little Strategic or
: CSR :
funding s Operational
and skills Impact

Corporate Philanthropy




The GC in 2008: Facts & Figures

Over 4300 active business participants in 120+ countries

New business participants in 2007: 1119

1200+ non-business participants from civil society, labour, academia

Equal representation in developed and developing world

49 percent small and medium-size enterprises (SMES)

150+ of the Financial Times Global 500 companies (by market cap)

70+ active local networks around the world

Launches in 2007/8: Korea, Senegal, Gulf States, Russia, Israel




The GC Around the World




Steady growth — GC Local Networks
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What is Expected of Us?

Leadership Commitment (CEO and Board)

Letter from Chief Executive to UN Secretary-
General Ban Ki-moon

Willingness to engage in continuous performance improvement

Setting strategic and operational goals, measuring
results, communicating internally and externally

Openness to dialogue and learning around critical issues

Participate in events at local (and global), engage
in stakeholder dialogue

Commitment to transparency, accountability & public disclosure.

Annual Communication on Progress (COP)
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A Platform for Engagement and Innovation

Caring for Climate: A Business Leadership Platform

The CEO Water Mandate

Principles for Responsible Investment (PRI)

Principles for Responsible Management Education (PRME)




www.unglobalcompact.org



